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 Nick and I were 

MIA, but last monthsô 

meeting highlights in-

cluded new member Ben 

Dubit (Kevin Kovachôs 

friend), and a returning 

one (Steve Martin, after 

25 years, last seen at 

C a t o n s v i l l e  C C ! ) . 

Thanks, Matt! 
 Our Founder, Nor-

man Veber, will be par-

ticipating in The Mary-

land Heart Walk and is 

soliciting donations. 

MAMA voted unani-

mously to provide him 

with a $200 donation to 

start his fundraiser. He 

will be accepting checks 

(payable to The Ameri-

can Heart Association) at 

our next meeting if you 

would like to contribute. 

Please donate as the 

American Heart Associa-

tionsô efforts are part of 

the reason that Norman  

and Lyle Willits are still 

with us. 

 There was discussion 

of the possibility of mov-

ing the MAMA meetings 

back to Greenbelt Com-

munity Center. Tim P 

will gather info to be pre-

sented at a future meet-

ing. 

 The raffle raised 

$117.00, while the door 

added $81.00, meaning 
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2022 MAMA  Schedule  

 In the near -term, with our 

Greenbelt location unavailable 

(alternate locations are being 
considered, including the Fire 
museum), interested modelers 

may òshow upó at the Fire mu-

seum on the schedule listed 

below (based on their comfort 
level) , from 10 am to 1 pm:  

UJanuary 15th 

UFebruary 19th 

UMarch 19th 

UApril 16th 

UMayðNo Meeting!  

UJune 18th 

UJuly 17th 

UAugust 20th 

USeptember 17th 

UOctober 15th 

UNovember 19th 

UDecember 17th 

 Hope to see you there p 

tions in the 1950s and 

ó60s. They also tried to 

appeal to the growing 

market share of women 

driving and purchasing 

their own cars for the 

first time. 

 But I believe Ford 

also had an eye on poten-

tial future buyersð

millions of baby-boomer 

kids. If you grew up in 

the ó50s and ó60s, you 

may recall that kids not 

only rooted for their fa-

vorite home team and 

players (in my case, the 

Yankees and my hero 

Mickey Mantle), they 

also divided into rabid 

ñcar teams,ò rooting for 

whatever brand Dad 

drove.  

Kids swore alle-

giance to Ford or GM or 

Chrysler (I always felt 

bad for those Rambler 

kids, since dowdy Ram-

blers were not consid-

ered cool), and engaged 

in good-natured teasing 

of friends, like this clas-

sic taunt: ñYôknow what 

(Continued on page 8) 

 In this finale of our 

occasional series revisit-

ing the Ford Buyerôs Di-

gests of yesteryear, 

hereôs a look back at one 

of my favorite features, 

ñWhat Makes it Run?ò 

from the 1963 edition. 

Weôve explored how 

Ford targeted informa-

tion and sales pitches at 

families eager to take 

their new cars roaming 

down Americaôs fresh-

built interstate highways 

in search of exciting va-

cation road-trip destina-
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